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People always ask me what Financial Insight 

Zambia is all about. What is FI? Who are you 

guys? What do you do? What are you all about? 

These and myriad other questions have 

permeated my life for some time. I always 

respond with a smile and with gusto, and I am 

honoured to do so again. 

 

Financial Insight is a dynamic and evolving 

media management company with a pan-

African vision that extends beyond our borders 

and region. At the core of our company’s 

business is corporate information and business 

intelligence. The mechanisms for obtaining, 

classifying, packaging and distributing that 

information gave impetus to the creation of the 

FiMedia Machine that today has a presence on 

six social-media platforms, on YouTube, on a 

dedicated website and on national television.  

 

Today, Financial Insight is a multi-platform 

publishing, media management, financial and 

business intelligence, and consultancy company. 

Its business model is centred around creating a 

positive platform for corporate content. 

Financial Insight regularly seeks out and delivers 

on high-quality media partnerships with 

corporate entities and national and international 

events organisers. 

 

The ideas behind the Financial Insight project go 

as far back as June 2016 when I launched a blog 

titled: ‘The Financial Health of Zambia’s Premier 

Companies.’ This was a passion project. I wanted 

the ability to predict the future performance and 

strategic financial prospects of Zambia’s 

companies, but there was simply insufficient 

information on the market, including on the 

Lusaka Stock Exchange (LuSE) and the Securities 

and Exchanges Commission (SEC) informational 

portals. 

 

I was quick to spot this as a gap in the market.  

It was a gap that I would move in to fill, both for  

my personal requirements, and also for use by 

others. Armed with the annual reports of 

companies listed on the Lusaka Stock Exchange, I 

proceeded to present business analysis and 

valuation information in respect of those premier 

companies on the blog. 
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In April 2025, Financial Insight positioned itself as 

a TV outlet with the birth of FiTV, a natural 

progression from our flagship product, the FiZ 

Show. Our products surprise and delight our 

followers and clients alike, creating a singularly 

refreshing media buzz. 

 

That, ladies is a snapshot of Financial Insight. For 

details, please read on and, as we like to say at 

Financial Insight, Get to know! 

 

Warm regards, 

Mwelwa Chibesakunda 

Founder and CEO 

Financial Insight Zambia 

‘The Financial Health’ blog was a roaring success 

and that spawned the idea of a media company. 

The scope expanded beyond just the financial 

health of companies. Financial Insight positioned 

itself to consider what corporate information the 

market desired, especially information that was 

largely missing or inaccessible. Financial Insight 

would also consider the messaging needs of 

corporate entities. 

 

Thus, Financial Insight would position itself to act 

as the bridge; a media partner to companies, 

enabling them to share stories of their successes 

and strategies and a go-to information resource 

for its avid followers and the Zambian market. 

 

FinInsight Zambia Ltd registered as a private 

limited company in May 2017. 

Products and Services 
 

So, what does Financial Insight actually do? I 

describe Financial Insight as a publishing house, 

a business news website, a financial magazine, a 

social-media-for-business channel, a television 

station and a consulting firm, all rolled into one 

tech-savvy organisation that is not shy to 

embrace new and emerging technologies, 

including Artificial Intelligence (AI). 

 

The secret weapon behind Financial Insight is our 

uniqueness—in the way we have formed a 

‘media team,’ and our unique position in the 

media market, with a unique set of products. 

Demo 

We have a great team of qualified and technical  

experts who are not just tech-savvy but also 

competent media creatives and operatives. 

 

The FiTeam comprises experts in information 

systems, software developers, economists, 

accountants, videography and photography 

experts, graphic designers, business analysts and  

financial modellers, and a lot more besides. This 

allows us to approach product design and 

delivery in ways that are previously unseen in 

media. Financial Insight is different in business 

broadcasting for digital media and television in 

that we do not deploy journalists. We believe 

that our format leads to more considered and 

more naturally fitting products and services that 

our competition have not even considered 

possible, let alone plausible. 
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Vision 
 

Our vision is to be leaders in reimagining and 

reshaping the future of media management 

and corporate insight in Africa.  

 

We desire to take the lead in redefining the 

nature of media services for Zambia, for the sub

-region and for the African continent. We 

believe in the explosive synergies that result 

when excellence in people meets cutting edge 

technological innovation in the media space. 

 

Mission 

 

We aim to pioneer a transformative era in 

media management, driving innovation and 

delivering insightful corporate narratives 

across Africa. 

 

Financial Insight is committed to providing 

cutting-edge solutions that redefine the way 

media is managed, offering comprehensive 

insights that empower businesses and fostering 

a deeper understanding of the corporate world 

in Africa. 

Vision, Mission and 
Values 

Through strategic initiatives, creative excellence, 

and technological advancements, we aim to be 

at the forefront of shaping a dynamic and 

progressive future for media and corporate 

insight on the African continent.  

 

Values 

 

Our greatest value is the pursuit of 

excellence. 

 

We are dedicated to achieving excellence in all 

that we do. From content creation to media 

management, we strive for the highest quality 

and effectiveness, setting benchmarks for 

success in the industry.  

7 



We demonstrate excellence in the way we drive 

and shape the agenda and direction for media 

services, leaving long-established media houses 

following in our wake. 

 

Innovation: We embrace creativity and 

continuously seek innovative solutions to stay 

ahead in the constantly changing world of 

media services. Our commitment to innovation 

allows us to deliver cutting-edge media 

solutions and redefine the standards of 

excellence. 

 

Integrity: Integrity is the foundation of our 

interactions, both internally and with our clients. 

We uphold the highest ethical standards, 

ensuring transparency, honesty, and 

accountability in every aspect of our work. 

 

Collaboration: We believe in the power of 

collaboration. We pursue and foster strong 

partnerships with our clients, team members, 

and the wider community in order to amplify 

our collective capabilities and create a positive 

impact in the media industry. 

 

Client Success: The success of our clients is at 

the heart of our mission. We are committed to 

understanding their unique needs, providing 

tailored solutions, and ensuring that our services 

contribute significantly to their growth and 

achievement of goals. 

 

Adaptability: We understand that the world of 

media is one of constant dynamism; a world in 

which adaptability is crucial. We embrace 

change, stay agile, and proactively adjust our 

strategies to align with emerging trends and 

technologies, ensuring sustained relevance and 

effectiveness. 

 

Empowerment: We empower individuals and 

businesses by providing valuable insights, 

fostering knowledge sharing, and cultivating the 

next generation of media and business leaders 

through our training and internship initiatives. 

These values collectively define the culture of 

Financial Insight, guiding our actions and 

decisions as we strive to make a meaningful 

impact in the media management and corporate 

insight space in Africa. 

 
8 



Media in Motion 
 

We want to welcome you to the future of media. At Financial Insight, we do media differently. As a 

dynamic and growing player in the industry, we go beyond traditional approaches to deliver the impact 

that brands deserve. 
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When you partner with us for an event, we do 

not just take pictures and post on social media. 

We craft a story around the event, ensuring that 

we carry the most relevant, optimal narrative. 

 

We create a body of content that goes beyond 

just headlines or speeches. Our outputs include 

Live-Tweets and infographics artworks that work 

in concert to tell your corporate story. 

 

FiTV—Television and Video 
Production and 
Broadcasting 
 

The FiTV is our business unit for production of 

professionally edited video products and 

television programmes. Products from FiTV 

include: 

 

• The FiShow: As seen on Prime TV and our 

YouTube Channel 

• Video and TV advertisements: if you have 

an advertising project, Financial Insight can 

produce your video ads. 

Media Buying 

 

Years spent cultivating strong connections in the 

corporate and media worlds and building up 

immense social capital have positioned Financial 

Insight strongly to offer media buying services. 

We act as honest brokers and negotiate media 

services on behalf of companies. 

 

This is what we do in our media buying service: 

 

• Audience Research: We study the various 

pools of digital outlets to discover where 

your target audience likes to hung out. 

• Media Outlet Research: We conduct 

market research and analysis to discover 

the best outlets for your target audience. 

• Media Outlet Engagement: We perform 

the role of honest brokers and make media 

outlet deals on your behalf. 

 

Events Media Partnerships 
 

We excel at events. Our coverage of corporate 

events and conferences/summits at  local/

national and international stages is unparalleled. 
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Copywriting & Content 
Creation 

 

Our content creation (article writing) and 

copywriting prowess is of superior quality. If you 

have content ideas or a marketing campaign but 

lack the time or capacity to produce the actual 

content or marketing copy, we are on hand to 

hold your hand. We craft content in a manner 

that fits your expectations and tone for your 

intended/target audience. 

 

Our content creation and copywriting outputs 

include; 

 

• Crafting Articles (for your website or page) 

• Creating Copy for visual ads 

• Drafting posts for your Social Media 

 

Corporate Communications 

 

We have an exciting menu of Corporate 

Communication Services for example: 

 

• Keynote Speaking/ Guest Speaking 

• Survey Development/ Survey Deployment 

• Newsletter Circulation  

• Corporate & Executive Profiling 

 

Consultancy Services 

 

Our team of qualified and highly skilled 

consultants are always on hand to provide 

valuable consultancy services in all of the 

following areas: 

 

• Financial & Business Consultancy 

• Informational Research & Data Analysis 

• Stakeholder Management 

• Financial Reporting 

• Financial Modelling & Operational Modelling 

• Strategic Plans & Business Plans 

• Business Proposals & Grant Proposals 

• Brand Management 

Digital Marketing Service 

 

We plan, organise and manage digital marketing 

campaigns that we run on in-house and client 

digital platforms. Our approach to digital 

marketing is holistic, incorporating elements of 

crafting useful information (articles and digital 

collateral) for your target audience as well as 

running adverts in different media forms, such 

as; 

 

• Video ads; 

• Infographic ads; 

• Infomercials (both video and text/articles) 

 

Content Placement on 
Digital Platforms 

 

We invite clients to place their articles, 

infographic artworks or ads, and videos for 

hosting on our digital platforms, namely;  

 

• Facebook 

• Instagram 

• LinkedIn 

• X (Twitter) 

• YouTube 

• The Daily FiZ Newsletter 

 

Media (Audio-Visual) 
Creation Services 

 

We have a team of professional photographers 

and graphic designers for products including: 

 

• Image Capture & Branding/production 

• Video Capture 

• Videographic Production 

• Infographic Production 
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Our Clients and 
Partnerships 13 

APO Group Prime TV 

Studio 
@Lifestyle 
Media 

The Africa 
Energy 
Forum 

GreenCo 
Power 
Services Ltd 

American 
Chamber of 
Commerce 

We are proud to be in partnership with the APO 

Group. Headed by Nicholas Pompigne-Mognard, 

APO is one of the leading media organisations in 

Africa and the Middle East. Mr. Pompigne-

Mognard visited us, liked what he saw and gave 

a ringing endorsement for a partnership. 

This is one of the strongest and longest 

partnerships that Financial Insight holds. The 

studio, now at Arcades Shopping Mall, has been 

with us ever since video content became a 

central strategy.  They produce every one of our 

professionally-made TV episodes and a lot more 

besides.  

GreenCo have been great supporters of the 

Financial Insight brand and the team, ever since 

Season 1 of the FiZ Show. We have been 

grateful of the endorsement provided by this  

innovative company, and happy to reciprocate 

by providing a spotlight on some of their 

initiatives and pioneering deals. 

Prime TV has been a staunch partner with us 

since the launch of Season 2 of ‘The FiZ Show,’ 

in June 2023. Since then, we have broadcast 

episodes of the show every Friday consistently 

and without repeats. 

In June 2023, we attended the Africa Energy 

Forum in Nairobi, Kenya, as official Media 

Partner. There, we interacted with key leaders 

and entrepreneurs in the energy sector.  

Financial Insight is a proud member of the 

American Chamber of Commerce. AmCham offer 

their members remarkable services, especially 

around events management, and one of our 

strategic drives is to weaponise events for the 

benefit of the media community. 
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Our Digital Presence and 
Reach 
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We believe that media is not just one thing; it is 

not just social media, or a website. It is not just 

TV or glossy prints either. To have a full grasp of 

media, we must be present wherever people 

coalesce to consume media.  

 

That is the reasoning behind our multi-platform 

presence. Today, Financial Insight has a presence 

and  a meaningful foothold on five social media 

platforms and on the leading professional social 

network (LinkedIn). 

 

It’s true that different audience personas 

gravitate to their preferred platforms and that 

certain platforms are better suited for a 

particular kind of discourse than others. For 

example, LinkedIn is almost exclusively suited 

for professionals and for a business orientated 

audience. 

 

Our own experience also shows that there is 

considerable overlap among the platforms, 

depending on what the subject-matter happens 

to be. Our discourse is centred around the 

enterprise and financial ecosystems, and we 

have seen how our followers and audience are, 

in fact, present on multiple platforms. 

 

Also, our follower-personas are not a one-size-

fits-all, comprising a significant number of C-

Suite Executives. 



# ICON PLATFORM FOLLOWERS MONTHLY POST 

REACH/VIEWS 

1  

Facebook 29,000 750,000 

2  

Instagram 2,575 6,500 

3  

X (Twitter) 5,000 50,000 

4  

LinkedIn (Corporate Page) 22,000 625.000 

5  

YouTube 2,100 30,000 

6  

The Daily FiZ (Newsletter) 1,000 5,000 

7  

Prime TV Facebook Page 660,000 100,000 

8  

Website NA TBA 
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Our Plans and Prospects 

FiTV 

 

We launched the FiZ Show, with a three-month 

pilot on KBN TV in March 2023. This project was 

a co-creation with the station and was also a 

test of market appetite. At the start of Season 2, 

we made a strategic switch: Financial Insight 

would produce and own the exclusivity rights to 

all FiZ Show content. Thus, FiTV was born. 

 

The desire for exclusive rights to our content 

necessitated the change in partnership from 

KBN to Prime TV. This also saw the launch of 

the FI YouTube Channel and the hosting of the 

FiZ Show on our in-house digital channels. 

 

The latest iteration of the Financial Insight 

Website will see FiTV come to our website as 

well. 

 

Events 

 

We have an unsurpassed track-record in 

managing media, content capture and  

broadcasting at national and international 

corporate events. Financial Insight has secured 

highly sought-after media partnerships. Mining 

Indaba, the Africa Energy Forum, the Africa 

FinTech Summit and COP28 are a few examples 

of events where we provided tailored services to 

media partners. 

 

Our experience and expertise in managing 

media events makes prepares us well for our 

own events. Financial Insight will design and 

host the FI Media Indaba as an annual event. 
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deployment of the FiMedia Room at the corporate 

Events that we attend. In collaboration with event 

organisers, Financial Insight sets up lights, camera and 

action-readiness for corporate officers, experts and 

influencers to share key takeaways from an event as 

well as their ideas and prospects. 

 

Media Room has been one of the most successful 

product introductions into the Zambian media market. 

 

The Financial Insight Press 
Release Database 
 

With the launch of a revitalised and revamped 

website, Financial Insight is launching a Press Release 

database. We shall endeavour to collect and curate 

press releases from the country and region’s key 

organisations and host them all on a central platform 

on our website. 

 

We plan to make the Press Release Database fully 

searchable, and highly classified, so that visitors are 

able to locate and track press releases by entity, by 

period and by industry sector. 
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The FiMedia Workshops 

 

Financial Insight is bringing a new innovation in the 

media space in Zambia. Introducing the FiMedia 

Workshops. This groundbreaking event will feature 

pools of experts, thought leaders and policy makers in 

the country’s media ecosystem. 

 

The essence of the FiMedia Workshops is to 

address the issues that affect operations, 

regulation and entrepreneurship in the media 

environment. The workshops are designed to 

attract expertise from the public sector, NGOs, 

private enterprise and media houses. 

 

The workshops will be held over a couple of days 

featuring themed discussion forums with panels 

drawn from the different stakeholder groups. 

Prizes may be available to the best performing 

entities. 

 

The FiMedia Room 

 

One of the hottest innovations at Financial Insight has 

been the  



The Financial Insight Team 

Mwelwa's academic accolades include a Master 

of Business Administration (M.B.A.) with a focus 

on strategic management from Alliance 

Manchester Business School, awarded in 2016. 

His coursework covered areas such as managerial 

economics, accounting in business, marketing, 

operations management, strategic management, 

and corporate finance. He also holds a Master’s 

degree in computer science from the University 

of Cape Town, awarded in 2004. His 

specialisation in software development and 

wireless networks highlights his dedication to the 

field. 

 

Mwelwa’s career in information technology, 

strategy development, company financial 

analysis, corporate communication, and financial 

journalism spans over 17 years, marking a 

significant career in the financial and ICT 

landscape. 

 

Mwelwa has been the driving force behind 

Financial Insight Zambia since June 2016, 

combining the roles of Founder and CEO. 

In this capacity, he has excelled in providing 

financial and non-financial analyses of Zambian 

companies listed on the Lusaka Stock Exchange. 

His work extends to strategy formulation for 

corporates and market analysis, as well as media 

liaison with corporate entities. Mwelwa is also 

known for his contribution to the development 

of internship programs for financial journalists. 

 

Mwelwa's spend almost two decades of his 

career years in the energy sector, particularly 

electricity and power supply. Energy-sector roles 

included Principal Business Analyst and then 

Chief Strategy & Performance Management 

Officer, with responsibilities such as developing 

business strategies, conducting PESTLE analysis, 

strategic planning and risk management. 

Mwelwa's expertise also extended to board and 

corporate management reporting. 

 

Mwelwa's career journey began as a Network 

Engineer at CopperNet Solutions Limited from 

September 2000 to December 2002. His initial 

steps in the field set the stage for his remarkable 

career. 

Mwelwa Chibesakunda 
Founder 
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A seasoned financial professional Clarence’s 

passion for constructing dynamic financial 

models has been a central theme of his career. 

He comes with a strong foundation through 

training by the Association of Chartered Certified 

Accountants and has a degree in Accounting & 

Business, obtained through the ACCA 

programme. Clarence's career journey reflects his 

expertise in finance and strategic leadership. He 

has held key positions in various sectors, 

including hotels and mining, where he's made 

significant contributions.  

 

Clarence Chongo began his career in finance at 

P&O Cruises in Southampton, UK, as an 

Accounts Payable clerk. Then followed a string of 

roles that saw him start and rise up the 

leadership ladder. His UK career culminated with 

a position as Business Analyst at Nottingham City 

Council in December 2010.  

 

In Zambia, Clarence worked as Financial 

Controller at Minor Hotels, from May 2019 to  

 

June 2020. In this capacity, he provided 

leadership and oversight for financial operations, 

policies, and compliance at the prestigious Royal 

Livingstone Hotel by Anantara, and the Avani 

Victoria Falls Resort. 

 

Prior to this, Clarence was the Business Planning 

and Analysis Officer at Zamtel Ltd from 2011 to 

2013. In this role, he managed the 

implementation of Oracle ERP, transitioning the 

organisation from manual financial systems. 

 

Then followed the position of Finance Manager 

at AAC Mining Executors Ltd, a role he held for 

precisely six years. His achievements here 

included automating financial operations and 

reporting through advanced financial modelling. 

 

Currently, Clarence is the CFO at Financial 

Insight, and is also in charge of operations and 

content generation. He is responsible for 

managing the company's financial strategy, 

aligning it with strategic policies to drive financial 

success, alongside overseeing the quality of 

content and media outputs and products. 
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Natasha holds a Bachelor's degree in Economics 

and a certificate in Stockbroking and Investment 

Advisory. She has previously worked as a 

spokesperson and sales representative for 

German Agricultural companies and as a Business 

Development Intern at ZESCO Limited. 

 

Natasha has been an integral part of 

Financial Insight's Digital Marketing division for 

more than five years. Besides this role, Natasha 

has years of experience in Marketing, Sales and 

Business Development gained through her tenure 

at technology companies in Zambia. 

 

Her duties include compiling reports that consist 

of the local and international business news, as 

well as capital markets analysis for our target 

audience which incudes 700 email subscribers 

who happen to be key players in the corporate 

and business sectors. Natasha has been 

managing and growing this portfolio since the 

beginning of her career at Financial Insight. 

Natasha also does most of the graphic designs 

that are posted on our social media pages. 

 

Natasha Sichone  
Business Development 
Executive | Market Analyst 
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Gerald is one of the young, sharp minds of 

Financial Insight whose passion is in all things 

Economics and all things Financial. 

 

Currently still a student at the University of 

Zambia, Gerald is pursuing his Master of Arts in 

Economics, a degree which is substantially in the 

bag, awaiting the conclusion of his dissertation. 

 

Gerald joined Financial Insight in March 2024 as 

an intern correspondent in field reporting. He 

has since taken on a much larger role, with more 

responsibilities. Alongside his analytical articles 

on the Zambian economy and financial markets, 

Gerald oversees the successful delivery of the 

weekly broadcast of the  Financial Insight Show 

on Prime TV. His other roles include monitoring 

the financial markets as well as the actions of the 

market regulator (the Bank of Zambia).  

 

Gerald has expressed the desire to sharpen his 

analytical toolbox through financial modelling. 

Gerald Hamuyayi 
Chief Economist & Writer/

Reporter 
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Praise Ngulube is a graduate from the Evelyn 

Hone College of applied arts and Commerce, 

with a diploma in Journalism and Public 

relations. With her journalism background was 

one of the participants of the first ever Youth 

Parl iamentary Academy in Zambia. 

 

Praise has honed her journalism skills at 

esteemed organisations such as KNC, ZNBC, and 

BBC Media Action. Her deep understanding of 

the journalistic process provides her with a 

unique perspective on current affairs and the 

power of effective communication. 

 

At Financial Insight, Praise uses her expertise to 

enhance financial literacy among the Zambian 

population. Her work contributes significantly to 

the growth of social capital within the 

organization, ensuring that Financial Insight's 

message reaches a wider audience and 

empowers individuals to make informed financial 

decisions. 

Praise Ngulube 
Field Reporter | Social Media 
Coordinator 
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Contact Details 
FinInsight Zambia Limited, 

Private Bag E891,  

Box 277, 

Manda Hill,  

LUSAKA 

Zambia 

PHONE 0969444578 

EMAIL sales@fizambia.com 

WHATSAPP +260969444578 

FACEBOOK Financial Insight Zambia 

LINKED-IN Financial Insight Zambia 

X (TWITTER) @FinInsightZam  

YOUTUBE Financial Insight Zambia  

WEBSITE https://www.fizambia.com 
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Our References 

KPMG Zambia Ltd 

 

Jason Kazilimani 

Managing Partner 

 

6th floor Sunshare Towers, 

Cnr Lubansenshi / Katima Mulilo Roads 

Olympia Park 

P O Box 31282 

LUSAKA 

Liquid Intelligent Technologies 
Zambia Ltd 

 

Mark Townsend 

Chief Executive Officer 

 

Elunda 2, Addis Ababa Roundabout, 

Rhodes Park, 

LUSAKA 

GreenCo Power Services Ltd 

 

Ms. Ana Hajduka 

Founder & CEO 

 

Plot No.8, First Floor, Northern Wing, 

United Church House, 

Mosi O Tunya Road, Woodlands, 

P.O Box 39371, 

LUSAKA 
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